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BANG FOR YOUR CONTENT BUCK

Repurpose, Upcycle, Disseminate 
When it comes to content marketing to educators, no piece should ever be “one and done.” You’ve worked hard 
on the initial content, so maximize its ROI by developing a multi-channel campaign that spreads the word far and 
wide to your audience. 

Get the Biggest Bang from 
Content Marketing

Write with repurposing in mind

Start with an article, case study or white paper that 
is packed with elements that can easily be broken 
down to generate multiple related pieces:

 8 Impressive or thought-provoking stats

 8 Visually interesting charts or infographics

 8 Pithy insights and bold statements

 8 Catchy pull quotes

Upcycle your content

Educators get their information from a variety of 
sources, so maximize exposure by reconfiguring your 
content into a variety of formats by:

 8 Depth: From a Tweet to a deep dive

 8 Audience: Administrators, Teachers, Parents, 
Students, Press

 8 Presentation: Post, Infographic, Pitch, Meme, 
Video, Email

 8 Voice: Adapt to the local language of the 
desired channel

Fill the channels

You know you need multiple touches for a message 
to “land.” And we all know educators are too busy 
to read EVERTHING you publish. Disseminating your 
content across multiple channels makes it available 
to more eyes, more often, and you have options for 
every size campaign budget:

Free/Owned Channels
 8 Blog post on your website

 8 Guest-contributed blog post on another 
website

 8 Email campaign

 8 Social media post 

 8 Slideshare presentation

 8 Infographic

 8 Webinar

 8 Video (depending on in-house capabilities)

 8 Internal company newsletter

Paid
 8 Google Ads and/or Bing campaign

 8 Banner/display ads

 8 Paid social ads

 8 Retargeting ads

 8 Sponsored content/bylined article

 8 Pitch to media/press release

 8 Influencer content partnership

Get our Content Marketing Best 
Practices and up your Content 
Marketing Acumen

FROM INSIGHT TO ACTION
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Content Marketing

We help clients use content marketing to make a connection with educators 

through our educator-focused channels: WeAreTeachers and School Leaders

Now. These best practices are our lessons learned from thousands of successful 

campaigns that generated the biggest responses from educator audiences.

Educators as a Content Marketing Audience

Educators are a tailor-made audience for relationship building 

through content marketing: they are smart, loyal, and they care. MDR 

research* reveals that educators are:

• Sophisticated consumers with 83% describing themselves as 

intelligent, smart, bright, and well-informed.

• Extremely interested in the world around them, seeking out 

information in multiple media on a regular basis.

• Loyal, valuing quality and brands they have learned to trust.

• Ethical with more than nine out of ten teachers agreeing with the 

statement: “It is important that a company acts ethically.”

Want to see real-life examples? 

Check out the top content published on our WeAreTeachers channel that demonstrates these best practices in 

action and received the warmest welcome from educators.  �

MDR is 100% committed to education. We are continually watching, measuring, and analyzing educators 

from every angle— economic, demographic, � rmographic, technological, and cultural. Insights like these 

are the product of our relentless curiosity about all things education and our commitment to helping 

brands, organizations, and educators build productive relationships.
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